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Dr. Christine Chambers from the Centre for Pediatric Pain Research and Erica Ehm from
the YummyMummyClub.ca (YMC) have partnered to harness the power of social media to
get research evidence about children’s pain directly into the hands of parents who can use it.

Held at the Halifax Central Library in Halifax, Opening remarks delivered by

Nova Scotia and online via webcast and twitter. Krista Connell, CEO of the Nova
Scotia Health Research
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di h Glavine was given by Joachim

media as a way to share Stroink, Member of the

evidence-based health Legislative Assembly of Nova
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information with parents

who can benefit from it. Panel discussion moderated by
Carol Schadelbauer, Senior

Served as a launch event for a Canadian Vice President, Science &

Institutes of Health Research (CIHR) Education and Director,

Knowledge-to-Action grant led by Dr. Christine Training Programs at Burness

Chambers in partnership with Erica Ehm. (a communications company

specializing in social change).



Christine Chambers
Health researcher and child psychologist

Christine introduced the initiative and described how it
grew from from her realization as both a scientist and a
parent that children aren't benefiting from research
about children’s pain management. She explained that
there are no published data on a scientist and media
working together, and briefly outlined the research
component of the initiative. It was stressed that this

work, and the findings that come from it, are for parents.

Isabel Jordan
Parent of a child with a rare disease and
patient advocate

Isabel told her personal story, and that of her son who
has a rare disease. She talked about the struggle as a
parent to find information to support her child, and
about the role that social media has played in accessing
information - and advocating for patients and their
needs.

André Picard
Health reporter with the Globe and Mail

André reflected from the perspective of a health
journalist on the way traditional media is changing, and
spoke to the problem of pain as a public health issue.

Pain is an issue for
everyone but a priority
for no one. - André Picard

Erica Ehm
Creator and publisher of the
YummyMummyClub.ca

Erica discussed the power of parents helping other
parents and in providing a forum for them to do that
through YummyMummyClub.ca. She reflected on the
role that storytelling has in sharing information.



We recruited a team of

over 60 individuals and
organizations to make
up a Twitter team

Three easy ways to join in:

Livestream! Tweet! Attend!
Watch by visiting L Fu[lrmm Register today atw
the event and join us on event dayl

e
for the link on event dayl

Outreach to traditional media also resulted in
following stories about the launch event including:

CBC News /web /TV

CTV Atlantic / launch morning film piece

CBC Radio interview / CBC national webpage post
Family Matters, The Chronicle Herald

Globe and Mail

Global News TV story

Canadian Institutes of Health Research

Burness

YMC Works

Canada Foundation for Innovation

Dalhousie University Faculty of Medicine
Dalhousie University Faculty of Science News
Dalhousie University Media Centre

IWK Health Centre

American Psychological Association / blog
American Pain Society / blog

Pain Research Forum

Pain BC / Pain Waves radio

Pain BC/ blog

Canadian Association of Paediatric Health Centres / blog
Body in Mind

Royal Society of Canada

Department of Psychiatry Dalhousie University / Headlines



Approximately 150 individuals attended in
person at the Halifax Central Library.

More than 130 individuals logged in for the live
stream.

Over 1,000 original tweets were made during
the event.

The twitter presence during
the event had a unique
reach of 1,261,521 and an
absolute reach of 6,188,206
users

The hashtag #itdoesnthavetohurt was the
third highest trending hashtag in Canada
during the event.
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Post-event evaluation was conducted for those
who participated in the event, and results were
positive.

The majority of respondents indicated that
they either followed the initiative on YMC
already or intended to.

The majority of respondents also felt that they
learned about using social media for health
knowledge translation.

“This is the first health related campaign | have
participated in through social media. It really opened
my eyes to opportunities that may be available via this
forum. Great job.”

"You are a trailblazer for the rest of the world. Graphics
are excellent. Can't wait for more."

“This is a very important initiative- | have been in health
research for over 20 years and important information
needs to be disseminated to those who can use it. Keep
in mind the many families still do not have mobile
phones and or PCs unfortunately and will still need
those of us to advocate and disseminate the information
to them as they will not be able to tap in to the web sites
to obtain information.”
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Storify summary:
https://storify.com/DrCChambers/
itdoesnthavetohurt
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PEOPLE WITH KIDS! Read about the super

A Calvin Pearce #itdoesnthavetohurt campaign: cihr-irsc.gc.ca/e/49436.html.
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#itdoesnthavetohurt campaign. Live stream the event here
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The world will be following tonight's #itdoesnthavetohurt social
media launch. Putting research into the hands of those who can

use it.
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@YummyMummyClub and @DrCChambers work together to
advocate #knowledgetranslation #itdoesnthavetohurt
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A Science-Media Partnership

Y A
o A

About the Initiative

It Doesn’'t Have to Hurt: A Science-Media Partnership to
Mobilize Evidence about Children’s Pain to Parents
represents a partnership between health researchers (led by
Dr. Chambers) and an award-winning online publisher
targeted primarily to Canadian mothers,
YummyMummyClub.ca (YMC).

The initiative will span a
12-month period of targeted
dissemination and discussion
of content about children’s pain

...on YMC blogs, videos, Twitter parties, Facebook polls, and
social media images, all posted and promoted on the YMC
website and social media.

The partnership capitalizes on YMC's monthly reach of over 5
million people. Research objectives include documenting the
reach of the initiative (e.g. number of content views) and
evaluating the impact of the initiative by using surveys and
telephone interviews to look at changes in parent knowledge
and behaviour to prevent and minimize children’s pain.

e

To learn more about the initiative:

* go to YummyMummyClub.ca
* visit itdoesnthavetohurt.ca
« follow the hashtag #itdoesnthavetohurt
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It doesn't have to hurt

A new science-media partnership is putting the
best about ging s pain
into the hands of parents
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ANNOUNCEMENTS

news from the department

DR. CHRISTINE CHAMBERS HOSTS PUBLIC FORUM

On Monday, Sept. 21, Dr. Christine
Chambers, of the Centre for Pediatric
Pain Reaearch at the WK Health
Centre and Dalhousie University,

hosted a public forum. “It Doesn't

Have to Hurt #itdoesnthavetohurt)”

atthe Halitax Central Library, An

interactive panel discussion was —
held with speakers including Dr.
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Dalhousie University's Christine Chambers explains how she's using social media ta help parents manag o do nal managing
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On September 21, Christine Chambers (http://pediatric-pain.caffaculty/christine-chambers/) .  €linical psychalogist and praf team,
(ot da.cany in Halifax, launched an online campaign, “It doesn't have o hurt® tuipsas ivnmuss: (#icdossnchay,. and NEY dersh'p thi
with the popular parenting blog, YummyMummyClub.ca (ip:vummyMummyCh.ca) & Uses soclal media 10 Share ¢y o VAST real
information about pain management. Chambers' work a the Cente fo Pediatic Pain Research e umpancal o e
Foundation for Innovation — looks at developmental, psychological and social influences of pain in Kids. evi team
YMC Wwriting

CFI: How did the idea for this campaign come about?
Christine Chambers (CC): Through my recent experience as a parent, | realized that all the graat research we have about how to help children with pair
just isn't making its way to parents. Currently, it takes 17 years for research findings 1o ranslale ina impravemanls in clinical sore

I produced and launched a YouTube video (tpsiyouts belkgBwvSvafps) in November 2013 with the Centre far Pediatric Pain Research that gave parents
advice on how 1o help their children deal with pain from needles. We wanted (o see If shating our research-based knawl2dgs throligh social madia would
better inform parents. The video has since gamered more than 145,000 views in over 120 Zauntries.

With the success of the video, we decided to launch an entire social media campaign to further pramote our r2Search and encourag2 a bya-way
discussion between my team and parents. This time | decided to engage a partner, the YummyMummyClub.ca that has alrsady established vays to rea
and engage parents. The campaign kicked off with a panel discussion on September 21 in Halifax, and will include blogs. videos and the hasheag
#itdoesnthavetohurt,

CFI: Why did you and your team choose social media to promote this campaign?

CC: Social media is a natural choice for me. As a parent, | use it all the time (o get infamatian and suppart an issnas related to my <hildran. Alsa, socl
media is free! As a researcher in a low-resource environment, it is an efficient way to ger infarmation sut there. And anyane 1ha cn get anline can
access the content. | strongly believe that health research evidence should be made freely and easily available 1o the public — we Shouldn't be charging
for it o selling it in books.

1. Following cantent on
YummyMummyClub.ca

" List
\w Directory 2. Following the hashtag
#Hitdoesnthavetohurt.
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REQUIRED READING
FOR LOCAL FAMILIES

itdoesnthavetohurt: Using social media to help manage
children’s pain

MEATSER LA CLARCE | FAULY WETTERE
et £ 208 et

Covad

Christine Chambers assumed har two decades of ressarch In children’s pain managemant had been making a difference
i the lives of real fomilies. It wasn'l.

After having four chiidren of her own over the lest nine years, she reslized the medical community wasn| Blways providing parents
&rd childnen with information about evidence-based pain cars. In fact, & was taking a staggering 17 years for stuty resutts 1o acualy
raach caregivers and parenis,

5o Chambers, a child paych mnd peolessor of Pediatrics, Psychology and Neurpacionce at Dadhausie Univershy and the IWHK
Health Centre, created a YouTube vides caled Stratagies for Halping Children with Shots and Needies, I's baen watched in more
than 120 countries and featured in the New York Timas Motharicde blog.

Tha vidao advises parante not to say "k will ba OK" or "t will ba over scon”™ — two things mary parents do say when thair child gats
needie — and suggests distraction with a song or pame. using a topical anesthetic or taking deep breathes by blowing bubbles.

“The videc showed me that social media is such a poweriul lool, but | was only one perscn 5¢ | had a limited reach,” says Chamben
1 needed to angage someone who had a mone captive audience of parents. so | reached oul to Erica Ehm on Twither ™

ERm says masting new pacpla out of the blue is one of Be Fings sha knves aboul social madia. The formar MuchMusic VU and
founder of YummyMummyClub.ca loved the video, and Chambers fiew to Toromo 50 Ihey could disouss working together on conent
for parents.

“That's what we do on YummyMummyClub ca — we connact with parents and share our lipe, our fallures, our succassss.” says Ehs
“Mary parents dont know this inlarmation is out thers, 50 to be abie to give them practical information that can lessen their child's
pain is going o helo 3o many femilies.
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